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Me:xanHen JoKIa] 32 JeHHOCTTA HA
wAasepraiisunr [poonmxn™ AL
KBM HeTBBPTO TpuMeceuue Ha 2013 r.,
cwrinacHo un. 1000, an. 4, 1. 2 ot 3T1ITUK

1. Hadopmaumusa 32 BaHH ¢HOMTHA, HACTHIHIH
npe3 TPHMeCEYHETO H ¢ HATPYNBAHE OT HAYAJIOTO
HAa UHAHCOBATA rOJAHHA 10 KPAf HA ChOTBETHOTO
TpPHMecevHe.

Hpe3 OTHETHHA MEPHOA HE Ca HACTBMHIIKM 3HAYHMH

cLOUTHS.

1.1. Ipunobusane nva JJMA npe3 2013 r.

3a nepwoma 01.01.2013 r. - 31.12.2013 r.
APYXECTBOTO HE € npuaoOMBano IbJroTpaiHu
MaTepHaTHH aKTHBH,

1.2. PeayaraTi oT 0CHOBHA JAeHOCT

3a nepuopa 01.01.2013 r. - 31.12.2013 r.
APY/KECTBOTO HE € peaju3upalo TMpUXoa  OT
nponaxOu. JIpy>kecTBOTO € aKyMyJHpano pa3xoiu
ot obuuaiiHaTa nmelHOCT B pasmep Ha 21 Xxunsgu
neRra.

Kbm 31.12.2013 r. . Ansepraitsunr [pooumxu™ Al
HMMa KpPaTKOCPOYHH TbProBCKH B3eMaHHa 923 xu.
neBa M OpyrM B3emaHus 238 xun. nesa.
JIpy»KeCTBOTO MMa KPaTKOCPOUHM 3aIbJDKEHHA KbM
AOCTaBYMLUM B pasmep 268 xun. nB., a obuwo
3aabKeHus B pasmep 411 xun. ne.

2. Hudopmauus 3a CKIKYEHHTE FOJEMH CIEAKH

MeXIy  CBbP3aHH  JIHNA  Npe3  4YeTBBPTO
TpuMecedHe Ha 2013 r.
3a nepuwoma 01.01.2013 r. - 31.12.2013 r.

~Ansepraizunr [lpogumxu™ AJl He e crnouBano
rOJIEMH CHAENKH CbC CBBLP3aHH JHLA, H3KIIOYBANRKH
cAenky oT obuyaiiHa cTomaHcka JeiHOCT.

3. OnncaHme Ha OCHOBHHTE pHCKOBE H
HECHTYPHOCTH, Tpel KOMTO € H3MPABEHO
JpyxecTBOoTO mpe3 chaeaBamus  (HHAHCOB

nepuoa.JIpy>xecTeoTo € 3aBUCUMO Hali-Beue OT
oblMTE TEHAEHLUHH B CEKTOpa Ha MAapKeTHHTa |
peknamara. TbH KaTo pasmepa Ha WHBECTHUMHUTE B
MapKETHHI Ca BLIPOC HAa MEHUIKBPCKO YCMOTpPEHHE
W 3aBMCAT OT pasMepa M pasfpelesicHHETO BbB
BPEMETO Ha MapHYHWTE MOTOLM HAa CAMMS KJHMEHT M

UANOCTHATA KOHIOHKTYpa Ha CEKTOpa, B KOWTO
ornepupa pexyiamojarens, ~AnBepTaizuHr
[lponumxu™ AJl e npsko  3aBHCHMO  OT

Interim Activity Report
of ,,Advertising Prodigy” AD
For the fourthly quarter of 2013, according Art. 1000,
paragraph 4, p. 2 of Public Offering of Securities Act

1. Information about important events that
occurred during the period and cumulatively since
the beginning of the financial year to the end of the
respective thirdly months period.

During the reported period , no significant events
have occurred.

1.1. Acquisition of Fixed Assets in 2013
For the period 01.01.2013 - 31.12.2013 the company
has not acquired any tangible assets.

1.2. Results from operating activities

For the period 01.01.2013 - 31.12.2013, the company
has not generated revenue. The Company has
accumulated expenses from its basic activity at the
amount of BGN 21 thousand.

Up to 31.12.2013 ..Advertising Prodigy™ AD has short
term receivables from clients BGN 923 thousand and
other receivables BGN 238 thousand.

The company has a short term liabilities to suppliers
amounting to BGN 268 thousand, and total liabilities
BGN 411 thousand.

2. Information on major transactions concluded
between related persons during the fourthly
quarter of 2013

For the period 01.01.2013 r. - 31.12.2013
+Advertising Prodigy™ AD has not signed any big
deals with related parties, excluding transactions in
the ordinary course of business.

3. Description of principal risks and uncertainties
facing the Company during the next financial
period.

The Company depends on the most from general
trends in Marketing and Advertising sector. In the
view of the fact that the amount of the investments for
Marketing is a matter of Manager’s decision and
depends on the amount and time schedule of the cash
flows of the Client himself and the whole sectpr’§|
situation, in which the Advertiser is operdting,

“Advertising Prodigy™ AD is directly depepd nt o
the economy cycle. The slowdown of Bulgarn

]

-



IBRAND MARKETING

LISTED ON THE BULGARIAN STOOK EXCHANGE - SORA

LUHKIWMHOCTTA Ha  HKOHOMMKATa. 3abaBsHero 8§
PLCTOBETE Ha OBAFAPCKATA HKOHOMUKA, CHOTBETHO
HAMAMNBAHETO HA PAsXOAMTE 33 DeKiaMa M Heuar.
MOKE 13 MM& CBIUECTBEHO HErATHBHO BIIMAHME
RBPXY NPUXOHTE HA PYKECTBOTO.

Tosk  puck e 10 Hakeie KOMIICHCHpPAaH — OT

| BbamOxkHOCTTA Ha (Ansepraiaunr pomumxu™ A/l

A3 PA3BME APHCBCTBHETO CW HA Ma3apa Ha CLCEANH
crpanu (Mepuns. Kumup), xeneto npeanaranwte or
HEPG peiglaMHi yoenyrd  Ouxa Momm aa Bwpar
PRAIWINPpAHA HA NO-BUCOKY LIEHH.

Teunenipsma B NOCAEAHWTE TONMHM € Bee noBEUE
PEKAAMOIATENM Y KOMYHUKALMOHNY AreHuMu aa ce

AoBERABAT Ha HETDAAWUHORUNTE MEAUYH 3a

KAMUAHMKTE KaTO TOBA BAXH B 0coBeHa cTened 2a
Hyrouna Espona, uzocTasaima B 3HayuTenda creneh

[QF  3anagHuTe  fazapu B TOBa  OTHOUISHME.

CtbBPEMEHHUAT CBST CE CTPEMHM KbM HOBOTO H
HETPASMLIMOHHOTO BBB Beska chepa Ha Busueca, a 8
pexnamaTa  HOBATOPCTBOTC € 0coBeHo  BaXkHO.
Bendko ToBa chbanaBa MACATHHTE NPEANOCTABKH 32
NO-TORAMO  TIPHCHCTBME Ha BCE MO-pasHoobpaszum
PCRABMITH  HOCHTEAH B ERENHEBMETO
MPEBPLIUANETO AOPU HA rPA[CKHR TPAHCHOPT B
vesns. Pexnamara w3HuKea npea norpeburenute Ha
BCARA Kpauyxka.  # TPajMUMOHHATE W Hali-eue
feacsuInonHaTa  pexpama  OuBa  Bee  noneus

lwocvassna o1 Owskeca. ToBa e emwa peanna
| RRIMOMCHOCT 33 .. AAREPTAM3UHT pooumsu™ AJl na

CTAHE YHaCTHUK B €AHO ChBCEM HOBO HANPABNEHHE
H2 PEKNAMAarTa, KOETO OCBEH BCHUKO JAPYro uie
BOTBOAM WA JIPYKECTBOTO  [ia TeHepupa o
3HAMHTERHN IPUXOAN,

economy’s growth, respectively, the reduction of the
advertising and print expenses, may have significant
negative impact on the Company s income.

This risk is compensated to some degree by the
potential “Advertising Prodigy™ AD to develop its
presence on the market of the regional countries
(Greece, Cyprus), where the distributed advertising
services could be realized at higher prices.

The trend in recent years is more and more advertisers
and communications agencies to trust unconventional
medias for campaigns especially in Eastern Europe,
lagging behind significantly from Western markets in
this respect. The modern world is to seek new and
non-traditional in every sphere of business and
innovation in advertising is especially important. All
this creates ideal conditions for a greater presence i
the ever more diverse advertising media in everyday
life and make public transport even in the media.
Advertising appears to consumers at every turn, and
the traditional and especially the television is
neglected by the business. This is a real opportunity
for Advertising Prodigy AD to become a participant
in a new advertising brand, which among other
advantages will allow the company to generate
significant revenue.

Date: 17.01.2014,




